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Malaysia’s leading
modern lifestyle tea.

Putting the tea in
togetherness, Tealive’s

create joyful experiences
through their wide
variety of tea and

beverages. With over 60
different varieties
served, from their

signature pearl milk tea
to coffee and smoothies,

Tealive continues to
brew new encounters in
a cup at over 270 outlets

across the world,
including Malaysia,

Vietnam, China,
Australia, and the UK.

mailto:hr@loob.com.my


DO YOU WANT YOUR OWN CUSTOM DRINK?
GO TO TEALIVE AND YOU CAN HAVE ONE.

ABOUT TEALIVE

There are variety of drinks under the
different categories which is Coffee,
Coco,Tea, Fruit Tea, Sea Salt Cheese,
Sparkling Juice, Matcha and Smoothies.

Signature brown sugar pearl with milk
tea, signature passion fruit green tea
androasted milk tea with handmade
pearls are signature products.

All ingredients are certified halal by
Jakim or authorities approved by Jakim

PRODUCT AND SERVICES

No of Branches per Year in Malaysia

Tealive was introduced on
February 17, 2017, by Bryan Loo

Bryan Loo launched the brand
at the Pavilion KL store near the
exact spotwhere he introduced
the brewed tea six years ago
before opening 165 branches by
the end of 2016.

 Loob Holding CEO, BryanLoo
started his own brand, Tealive,
which opened its first
international outlet in Vietnam
recently

"ALWAYS MORE THAN TEA"

Outlets
Coffee

Drive in
SofTea

TealiveEATS

Mission
Expand and grow our brand
within Malaysia across five
countries which includes
Australia, China, United
Kingdom, Japan and Thailand



Vision

Make our brand renowned to
embrace modern technology
and product innovations as
future focus of bubble tea
market.

Mission and Vision




